
Informational Graphics 

  



 
 

• Informational Graphics - (also 
called infographics, information 
design, and news graphics) 

 

• Informational Graphics are visual 
displays that can be anything 
from a pleasing arrangement of 
facts and figures in a table to a 
complex, animated interactive 
diagram with accompanying text 
and audio that help explain a 
story’s meaning.  

• Examples include: 

 - tables with facts 

 - bar charts or pie charts 
with statistics 

 - maps or diagrams 
providing information 

 



The Economy 

• The Federal Reserve, the nation's central 
bank, is predicting sluggish economic 
growth of 1.6 percent for 2008. Inflation and 
joblessness have been increasing, however, 
and most financial experts say the economic 
malaise is likely to continue into 2009. 

http://www.federalreserve.gov/boarddocs/hh/2008/july/0708mpr_part1.htm
http://www.federalreserve.gov/boarddocs/hh/2008/july/0708mpr_part1.htm
http://data.bls.gov/cgi-bin/cpicalc.pl


The Economy 



William Playfair (1759-1823) is generally viewed as the inventor of 
most of the common graphical forms used to display data: line plots, bar 
chart and pie chart. His The Commercial and Political Atlas, published 
in 1786, contained a number of interesting time-series charts such as 
these.  



Statistical Infographics 

 
• The two main types of statistical infographic elements are charts 

(also called graphs) and data maps.  
 

• Charts (graphs) were invented to display numerical information 
concisely and comprehensibly and to show trends visually.  
 
– Line, relational, pie, and pictograph are the primary examples of 

charts, but other variations include bubble, doughnut, radar, surface, 
and scatter plots.  

 
• Data maps usually combine numeric data and locations within a 

simple locator map to form a powerful story-telling combination.  
 



line charts 

• A line chart contains a rule that connects 
points plotted on a grid that correspond to 
amounts along a horizontal, or x-axis and a 
vertical, or y-axis. Designers often use line 
charts to show variations in quantities over a 
period of time.  

 





Bar Charts 

• In contrast to line charts, which best show 
broadly based trends over time, bar charts 
show significant changes in two or more 
specific items during a particular time period.  

• For example, two bars of different heights 
would best represent gold and silver prices for 
a particular year.  
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pie charts 

• A pie chart compares amounts individually and 
for the whole. 

 

• The only way that pie charts can be used to show 
complex trends is to use several pie charts, which 
isn’t effective.  

 
– A pie chart should have no more than five slices and 

no slice should be smaller than one percent of the 
total.  

 





• A pictograph is a type 
of graph that uses 
illustrations that 
represent the items or 
concepts compared.  

 



Data Maps 
 

• Maps that combine 
geographic information 
with numeric data can be 
the most eloquent type of 
infographic produced. 
 

• The USA Today weather 
map with colored strips 
representing different 
temperatures is the type 
of data most commonly 
used in the media.  
 





• Nondata Maps 
 

• There are two types of 
nondata maps: locator and 
explanatory. 
 

• Locator maps show a 
geographic location or a road 
system in a simplified design.  
 

• Explanatory maps not only 
reveal where a news story has 
occurred but also tell how a 
series of events has taken 
place.  
 
– Usually, designated with 

numbers, events leading to 
the arrest of a serial 
murdered, for example, are 
plotted on a locator map.  

 



Non-statistical 

• Fact Boxes 

– Fact boxes 
contain a series 
of statements 
that summarize 
the key points 
of the story. 

 





non-statistical/statistical 

• Tables 

 

• If you simply want to display numbers or words, a 
table puts them in an orderly format of rows and 
columns, with enough white space for readability.  

 

• The most familiar types of tables in print media 
are stock market results for the day and baseball 
box scopes after the game.  

 



Country 

Overall 

Ranking 

Economic 

participation 

and 

opportunity 

Educational 

attainment 

ranking 

Health and 

survival 

ranking 

Political 

empowerme

nt ranking 

            

Colombia 22 39 14 1 27 

Costa Rica 30 89 32 1 15 

Panama 31 44 35 47 35 

El Salvador 39 73 58 1 24 

Argentina 41 82 28 1 23 

Venezuela 57 66 61 71 57 

Dominican Republic 59 78 1 1 49 

Peru 60 86 70 58 31 

Nicaragua 62 101 39 50 25 

Paraguay 64 80 82 1 38 

Brazil 67 63 72 1 86 

Honduras 74 99 1 1 42 

Mexico 75 98 44 1 45 

Chile 78 90 68 1 56 

Ecuador 82 92 38 1 64 

Bolivia 87 77 89 79 71 

Guatemala 95 104 91 1 54 

United States 23 3 66 1 66 

Global Gap Index 2006: Results in Latin America 
Global Rankings 

Source: World Economic Forum 

A total of 115 countries were 

evaluated for this report. 



• Diagrams 

  

– Diagrams can reveal 
the details of how 
processes and 
machines work with 
line drawings and 
color.  





Miscellaneous Formats 
 

• Courtroom Sketches 

• Television Schedules 

• Calendars 

• Icons and Logos 

• Flowcharts 

• Time Lines 

• Illustrations 



Organizational Chart 



International Network 

Over 100 Offices in more than 60 Countries 



Presence in Latin America & the Caribbean 

Porter Novelli Florida 
Regional Headquarters 

Porter Novelli 
Dominican Republic, 
Trinidad, Barbados, 
Puerto Rico  

Estima Porter Novelli 
Venezuela 

In Press Porter Novelli 
Brazil 

ATD Porter Novelli 
Uruguay 

Porter Novelli Argentina Quasar Porter Novelli 
Chile 

FB&C Porter Novelli 
Peru 

Coordinamos Porter Novelli 
Ecuador 

Porter Novelli Central America: 
Costa Rica, Guatemala,               
El Salvador, Honduras, 
Nicaragua 

RU&A Porter Novelli 
Panama 

Porter Novelli 
Mexico 

Compass Porter 
Novelli 
Colombia 

Avanti Porter Novelli 
Bolivia 

Porter Novelli 
Paraguay 



MasterCard Internal Communications 
Framework 

 President’s Award 

Holiday Party 

Rewarding Success 

 From The Desk of the 

President 

MCTV 

 Face-to-Face 

Chats w/ President 

WHAM 

MyMasterCard LAC 

Delivering the News 

Volunteerism 
JA in a Day 

Habitat for Humanity 

Other Community 

Programs 

 Summer Picnic 

Uniting the Team 



CORPORATE AFFAIRS 
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Local Media 

Trade Associations 

Local Publics 

Local Associations/NGOs 

Local Authorities 

Community Relations 
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State/Local Affairs is 

the eighth discipline 

whose key 

stakeholders are 

State and Local 

Governments. 



Research & Planning 

Media & Influencer 

Relations 

Multicultural 

Communications 

Alliance-Building 

Advertising 

Direct 

Marketing 

Interactive 

Sponsorship 

CRM 

Corporate 

Identity 

Event 

Management 

Crisis 

& Issues 

Stakeholder 

Relationship 

Management 

Stakeholder 

Relationship 

Management takes 

a 360-degree view 

of all key 

stakeholders and 

their associated 

influencers. 



Communications Architecture: 
PN’S Approach for Stakeholder Relationship Management 









• http://www.smashingmagazine.com/2008/01
/14/monday-inspiration-data-visualization-
and-infographics/ 

 

http://www.smashingmagazine.com/2008/01/14/monday-inspiration-data-visualization-and-infographics/
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FACTS & FIGURES   http://www.unwto.org/index.php 

More >>> 

•International Tourism Receipts totalled US$ 733 billion, 

or 2 US$ billion a day, in 2006  

 

•Tourism represents around 35% of the world’s exports of 

services and over 70% in Least Developed Countries 

(LDCs) 

 

•846 million international tourist arrivals in 2006 (6.5% 

growth a year between 1950-2006) 

 

•1.6 billion forecast international tourist arrivals 

worldwide by 2020  

 

•Arrivals January - April 2007:+6.3% 

World, International Tourist Arrivals, 2006-2007*: monthly 

evolution  
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